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Preface We have always enjoyed writing and revising this book because we believe marketing management is a fascinating field. Not only does it include elements of economics, psy- chology, sociology, and anthropology, but also marketing, finance, and strategic manage- ment, among other disciplines. Our goal has always been to blend these into a clear and concise presentation of the basic principles of marketing management so that the core concepts and ideas are covered sufficiently to ensure an in-depth understanding.


Throughout this book’s history, feedback from both students and instructors supports our goal. Our book has been used in a wide variety of settings and is the best-selling book of its kind. We are proud to introduce the fifteenth edition knowing that our book and its eight foreign translations have been used around the world whenever courses require a concise overview of the critical aspects of marketing management.


In this edition, we have maintained the format and features of the book that make it a teachable text. We have also updated existing content and added new content to better reflect the changes in marketing management and its environment. We present quality content and examples and avoid excessive verbiage, pictures, and descriptions.


Each time we revise this book, there is a strong emphasis on responding to the feedback of students and instructors. We tailored the book to their expressed needs and wants. We believe a major reason the book has reached its fifteenth edition is that the marketing con- cept works.


TEXT FORMAT AND FEATURES


In addition to providing a clear and concise overview of the basic principles of marketing management, we have designed this book to assist students in analyzing marketing problems and cases and developing and writing marketing plans. The text consists of four sections.


Section I of the book consists of 13 chapters that cover the essentials of marketing management. Each chapter has a set of “Marketing Insights” to provide a deeper under- standing of the chapter material. Each chapter also has a set of key terms and concepts at its conclusion to provide students a quick reference and to facilitate learning. This section is divided into four parts that include (1) strategic planning and marketing management, (2)  understanding target markets, (3) the marketing mix, and (4) marketing in special fields. These 13 chapters are designed to provide students with a clear understanding of the concepts, techniques, tools, and strategies for effective marketing management and marketing strategy development.


Section II of the book provides an approach to solving marketing problems and cases. While cases differ in many ways, this approach provides a starting point in understand- ing the current situation in the case, finding problems, and making recommendations to improve the organization’s situation.


Section III of the book provides an overview of financial analysis for marketing. It includes breakeven analysis, net present value analysis, and ratio analysis. These tools are useful for evaluating strategic alternatives and the overall financial condition of an organization.


Section IV of the book provides a framework for developing marketing plans. It offers students an approach to setting up a marketing plan and insights into key issues to consider at each stage of the development process.
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Taken collectively, we think these four sections provide a sound foundation for students to develop and improve their strategic marketing skills. In addition to the text material, we also offer students a section of the Online Learning Center (OLC) at www.mhhe.com/ peterdonnelly15e that contains a number of useful aids for facilitating learning.


UPDATES AND CHANGES IN THIS EDITION


The following is a summary of updates and changes to this edition. While some of them were designed to improve existing content, others were needed to reflect the dynamic nature of marketing management


Section I Essentials of Marketing Management


Chapter 1 Strategic Planning and the Marketing Management Process ∙ Revised discussion of the marketing concept ∙ New comparison of market and production orientations


Chapter 2 Marketing Research: Process and Systems for Decision Making ∙ Expanded discussion of primary and secondary data ∙ New comparison of quantitative and qualitative data ∙ New discussion of some uses of the Internet for marketing ∙ Revised discussion of marketing information systems


Chapter 3 Consumer Behavior ∙ New comparison of American cultural values ∙ New listing of online buying advantages and disadvantages from the consumer’s point


of view ∙ New discussion of tracking consumer behavior on social media


Chapter 4 Business, Government, and Institutional Buying ∙ New discussion of online organizational buying ∙ New discussion of social media for organizational buyers and sellers


Chapter 5 Market Segmentation ∙ Additional discussion of product positioning ∙ Additional discussion of segmentation bases, including a segmentation of online shoppers


Chapter 6 Product and Brand Strategy ∙ Updated listing of the 20 best global brands ∙ Revised discussion of qualities of a good brand name


Chapter 7 New Product Planning and Development ∙ New discussion of screening new product ideas ∙ Updated discussion of factors associated with new product success ∙ New discussion of new product failures and their causes


Chapter 8 Integrated Marketing Communication ∙ New listing of the largest global and U.S. advertisers ∙ New discussion of online media for integrated marketing communication ∙ Updated discussion of advantages and disadvantages of major advertising media
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Chapter 9 Personal Selling, Relationship Building, and Sales Management ∙ New listing of factors influencing greater emphasis on personal selling ∙ Expanded discussion of traits of successful salespeople ∙ Expanded list of measures to evaluate salespeople


Chapter 10 Distribution Strategy ∙ Additional discussion of direct sales ∙ New discussion of successful multichannel marketing strategies


Chapter 11 Pricing Strategy ∙ Updated discussion of EDLP and high/low pricing strategies ∙ New discussion of deceptive pricing practices


Chapter 12 The Marketing of Services ∙ New discussion of customer judgments of service quality dimensions ∙ New discussion of the Internet as a service


Chapter 13 Global Marketing ∙ New listing of the top U.S. companies and their international sales ∙ New discussion of tips for entering emerging markets


Section II Analyzing Marketing Problems and Cases ∙ Updated and expanded discussion of the objectives of case analysis ∙ Updated discussion of SWOT analysis


Section III Financial Analysis for Marketing Decisions ∙ New listing of financial and strategic objectives


Section IV Developing Marketing Plans ∙ Updated figures


INSTRUCTOR SUPPORT


The Preface has been used as a resource in college courses and professional development programs that require an overview of the critical “need-to-know” aspects of marketing management and marketing strategy development. It has been used:


∙ As the primary introductory text at the undergraduate level. ∙ At both the undergraduate and MBA level, where several AACSB core curriculum


courses are team-taught as one multidisciplinary 9- to 12-hour course. ∙ At the advanced undergraduate and MBA level where it is used as the content founda-


tion in courses that utilize marketing cases. ∙ In short courses and executive development programs.


The instructor section of www.mhhe.com/peterdonnellyl5e includes an instructor’s manual and other support material. It includes two expanded supplements. They were developed in response to instructors’ requests. We offer a test bank of nearly 1,300 multiple-choice, true-false, and brief essay questions. We also offer PowerPoint slides that highlight key text material. Your McGraw-Hill representative can also assist in the deliv- ery of any additional instructor support material.
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Part A  Introduction


Chapter 1 Strategic Planning and the Marketing Management Process The purpose of this introductory chapter is to present the marketing management process and outline what marketing managers must manage if they are to be effective. In doing so, it will also present a framework around which the remaining chapters are organized. Our first task is to review the organizational philosophy known as the marketing concept, because it under- lies much of the thinking presented in this book. The remainder of this chapter will focus on the process of strategic planning and its relationship to the process of marketing planning.


THE MARKETING CONCEPT


Simply stated, the marketing concept means that an organization should seek to achieve its goals by serving its customers. For a business organization, this means that it should focus its efforts on determining what customers need and want and then creating and offering products and services that satisfy these needs and wants. By doing so, the business will achieve its goal of making profits.


The purpose of the marketing concept is to rivet the attention of organizations on serving customer needs and wants. This is called a market orientation, and it differs dramatically from a production orientation that focuses on making products and then trying to sell them to customers. Thus, effective marketing starts with the recognition of customer needs and wants and then works backward to create products and services to satisfy them. In this way, organizations can satisfy customers more efficiently in the present and more accurately forecast changes in customers needs and wants in the future. This means that organizations should focus on building long-term customer relationships in which an initial sale is only an early step in the relationship, not an end goal. Long-term relationships between organiza- tions and customers lead to higher levels of profits and higher levels of customer satisfaction.


The principal task of an organization with a market orientation is not to manipulate customers to do what suits its interests but rather to find effective and efficient means to satisfy the interests of customers. This is not to say that all organizations do so. Clearly many are still production oriented. However, effective marketing, as defined in this text, requires that customers come first in organizational decision making.
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One qualification to this statement deals with the question of a conflict between con- sumer wants and societal needs and wants. For example, if society deems clean air and water as necessary for survival, this need may well take precedence over a consumer’s want for goods and services that pollute the environment.


WHAT IS MARKETING?


Everyone reading this book has been a customer for most of his or her life. Last evening you stopped at a local supermarket to graze at the salad bar, pick up some bottled water and a bag of Fritos corn chips. While you were there, you snapped a $1.00 coupon for a new flavor salad dressing out of a dispenser and tasted some new breakfast potatoes being cooked in the back of the store. As you sat down at home to eat your salad, you answered the phone and someone suggested that you need to have your carpets cleaned. Later on in the evening you saw TV commercials for tires, soft drinks, athletic shoes, and the dangers of smoking and drinking during pregnancy. Today when you enrolled in a marketing course, you found that the instruc- tor has decided that you must purchase this book. A friend has already purchased the book on the Internet. All of these activities involve marketing. And each of us knows something about marketing because it has been a part of our life since we had our first dollar to spend.


Since we are all involved in marketing, it may seem strange that one of the persistent problems in the field has been its definition. The American Marketing Association defines marketing as “the activity, set of institutions, and processes for creating, communicating, delivering, and exchanging offerings that have value for customers, clients, partners, and society at large.”1 This definition takes into account all parties involved in the marketing effort: members of the producing organization, resellers of goods and services, and


MARKETING INSIGHT Some Differences between Organizations with a Market versus Product Orientation 1–1


Topic Marketing Orientation Production Orientation


Attitudes toward customers Customer needs determine company plans


They should be glad we exist, trying to cut costs and bringing out better products


Product offering Company makes what it can sell Company sells what it can make


Role of marketing research To determine customer needs and how well company is satisfying them


To determine customer reaction, if used at all


Interest in innovation Focus is on locating new opportunities


Focus is on technology and cost cutting


Customer service Satisfy customers after the sale and they’ll come back again


An activity required to reduce consumer complaints


Focus of advertising Need-satisfying benefits of goods and services


Product features and how prod- ucts are made


				
					
				
				
			


			
				
					
						Homework is Completed By:

						
								Writer	Writer Name	Amount	Client Comments & Rating
	
											
												
												ONLINE

											
											
											
												Instant Homework Helper 
												
											

											
												
													
														4.8

													

													
														4305 Orders Completed

														

													

												

											
											
											$36
											
											
												She helped me in last minute in a very reasonable price. She is a lifesaver, I got A+ grade in my homework, I will surely hire her again for my next assignments, Thumbs Up!

											

											
												
													
														5.00

													

													
														

													

												

											
										
	
									 		
									 			
									 				
									 				Answer.docx
									 			
									 			
									 				
									 				Turnitin Report.pdf
									 			
									 			
						 							Contact Writer For Solution
									 			
									 			
													Contact Writer For Solution
												
									 		

										


						

					

					
	
		
			
				
					Order & Get This Solution Within 3 Hours in $25/Page

					Custom Original Solution And Get A+ Grades

						100% Plagiarism Free
	Proper APA/MLA/Harvard Referencing
	Delivery in 3 Hours After Placing Order
	Free Turnitin Report
	Unlimited Revisions
	Privacy Guaranteed


				

				
					Order Now
				

			

		

		
			
				
					Order & Get This Solution Within 6 Hours in $20/Page

					Custom Original Solution And Get A+ Grades


						100% Plagiarism Free
	Proper APA/MLA/Harvard Referencing
	Delivery in 6 Hours After Placing Order
	Free Turnitin Report
	Unlimited Revisions
	Privacy Guaranteed


				

				
					Order Now
				

			

		

		
			
				
					Order & Get This Solution Within 12 Hours in $15/Page

					Custom Original Solution And Get A+ Grades

						100% Plagiarism Free
	Proper APA/MLA/Harvard Referencing
	Delivery in 12 Hours After Placing Order
	Free Turnitin Report
	Unlimited Revisions
	Privacy Guaranteed


				

				
					Order Now
				

			

		

	




				
			
			
				
6 writers have sent their proposals to do this homework:


	
		
			
				
				
						
				
			
		
	
		
			
				
				
						
				
			
		
	
		
			
				
				
						
				
			
		
	
		
			
				
				
						
				
			
		
	
		
			
				
				
						
				
			
		
	
		
			
				
				
						
				
			
		
	

	
			
	
			
				


		Writer	Writer Name	Offer	Chat
	
							
								
									
									
										
									
								
								ONLINE

							
							
							
								Coursework Assignment Help 
								
									
								
							

						 	I am a PhD writer with 10 years of experience. I will be delivering high-quality, plagiarism-free work to you in the minimum amount of time. Waiting for your message.

						 	
								
									
										
											
												4.5

											

										
										
											63 Orders Completed

											

										

									

								
							
							
							$42
							
							
						 		Chat With Writer
						 	
						
	
							
								
									
									
										
									
								
								ONLINE

							
							
							
								Homework Guru 
								
									
								
							

						 	I have worked on wide variety of research papers including; Analytical research paper, Argumentative research paper, Interpretative research, experimental research etc.

						 	
								
									
										
											
												4.8

											

										
										
											2373 Orders Completed

											

										

									

								
							
							
							$48
							
							
						 		Chat With Writer
						 	
						
	
							
								
									
									
										
									
								
								ONLINE

							
							
							
								Instant Assignment Writer 
								
									
								
							

						 	Being a Ph.D. in the Business field, I have been doing academic writing for the past 7 years and have a good command over writing research papers, essay, dissertations and all kinds of academic writing and proofreading.

						 	
								
									
										
											
												4.9

											

										
										
											1722 Orders Completed

											

										

									

								
							
							
							$32
							
							
						 		Chat With Writer
						 	
						
	
							
								
									
									
										
									
								
								ONLINE

							
							
							
								ECFX Market 
								
							

						 	As per my knowledge I can assist you in writing a perfect Planning, Marketing Research, Business Pitches, Business Proposals, Business Feasibility Reports and Content within your given deadline and budget.

						 	
								
									
										
											
												4.9

											

										
										
											63 Orders Completed

											

										

									

								
							
							
							$18
							
							
						 		Chat With Writer
						 	
						
	
							
								
									
									
										
									
								
								ONLINE

							
							
							
								Ideas & Innovations 
								
									
								
							

						 	I have read your project details and I can provide you QUALITY WORK within your given timeline and budget.

						 	
								
									
										
											
												4.8

											

										
										
											1449 Orders Completed

											

										

									

								
							
							
							$20
							
							
						 		Chat With Writer
						 	
						
	
							
								
									
									
										
									
								
								ONLINE

							
							
							
								Assignment Hub 
								
									
								
							

						 	As an experienced writer, I have extensive experience in business writing, report writing, business profile writing, writing business reports and business plans for my clients.

						 	
								
									
										
											
												4.8

											

										
										
											1218 Orders Completed

											

										

									

								
							
							
							$24
							
							
						 		Chat With Writer
						 	
						





	
		
			
				Let our expert academic writers to help you in achieving a+ grades in your homework, assignment, quiz or exam.

			

			
				Post your homework
			

		

	






			

			
			
				
					Similar Homework Questions

					
						Virtuous Person, Virtuous Citizen- APA FORMAT - 
					
						Dog stud fees canada - 
					
						Elliot brown geography - 
					
						Business Plan - 
					
						Legal environment  - 
					
						Steel river marketing pyramid scheme - 
					
						Picture of oxygen bohr model - 
					
						For a psychology major - 
					
						F 1 4πε q1q2 r2 - 
					
						Cambridge igcse computer science - 
					
						PMCs and PSCs - 
					
						137 gavin way cornubia - 
					
						Carbonaro effect ghost stuff bro - 
					
						How to calculate compound interest on hp 10bii - 
					
						Chapter 7 review what is the adjusted hospital autopsy rate - 
					
						Longevity - 
					
						E162 halal or haram - 
					
						Groupon revenue recognition sec - 
					
						Vocab level e unit 10 - 
					
						Pepsico diversification strategy - 
					
						What is combination cooking - 
					
						Discuss Question - 
					
						Health and wellbeing responsibility of all poster - 
					
						MG375 Unit 8 Assignment  - 
					
						Chemistry b gas laws packet answers - 
					
						RACI Chart and Types of Costs Exercise - 
					
						How to repair rv tv antenna - 
					
						"A" WORK PLAGIARISM FREE IN 15 HOURS  - 
					
						WEEK1-DISCUSSION1-Enterprise Risk Management - 
					
						Australian airforce gap year - 
					
						Cb richard ellis realty trust - 
					
						Identify the complex factors involved in overcoming generational poverty - 
					
						Verb groups year 4 - 
					
						What is google's pay level - 
					
						Pka1 and pka2 of maleic acid - 
					
						North tees x ray department - 
					
						Bhp billiton company secretary - 
					
						Plagiarism for tow pages   - 
					
						N4455 professional development plan - 
					
						Electrochemistry voltaic cells lab report - 
					
						Persuasive speech on obesity - 
					
						Griffith university enrolment dates 2016 - 
					
						Week 7 - Assignment 2: Research Information Systems Project Management - 
					
						 American History Discussion #11 - 
					
						Yellow ribbon fund jobs university of leicester thesis - 
					
						Introduction of steel structure - 
					
						Blades in the dark spiritbane charm - 
					
						Leica disto e7400x manual - 
					
						Bj heating and cooling albury - 
					
						Determining ksp of calcium hydroxide lab - 
					
						Introduction to business analytics syllabus - 
					
						The adept mind is one that - 
					
						English - 
					
						Recorded services provided on account journal entry - 
					
						Ohm law practice problems worksheet - 
					
						Week 6 Discussion Response to Classmates - 
					
						Does the internet make you smarter or dumber carr - 
					
						Global supply chain management simulation solution - 
					
						Unsw moodle log in - 
					
						Family day care policies and procedures - 
					
						JSON object with five elements - 
					
						Italian musical terms quiz - 
					
						Perspectives of reality jeaneane fowler - 
					
						Rapid re ignition system - 
					
						Our fear of immigrants - 
					
						The biology of osmosis jones questions answer key - 
					
						Avon little dot perfume set - 
					
						Iso iec ieee 29119 3 test plan template - 
					
						Full wave rectifier on breadboard - 
					
						Piper warrior ii cockpit layout - 
					
						Ubc 1997 building code volume 2 - 
					
						Battle at fort william henry - 
					
						Peter dicken global shift 7th edition free pdf - 
					
						Why isnt days before rodeo on spotify - 
					
						Barney by will stanton pdf answers - 
					
						Tree top walk sydney - 
					
						Variation price request template - 
					
						Sa livestock exchange dublin - 
					
						Forensic Assignment 9 - 
					
						Incident investigation procedure flowchart - 
					
						Why do oligopolies exist - 
					
						Pulse oximeter lloyds pharmacy - 
					
						Major nerves that serve the following body areas - 
					
						Myitlab access chapter 3 grader project answers - 
					
						Assessment 1: Comprehensive Needs Assessment - 
					
						Ecu joyner library database - 
					
						Cheetah conservation fund namibia visit - 
					
						What does belonging mean - 
					
						Bose companion 3 series 1 manual - 
					
						Little seagull handbook table of contents - 
					
						Palmer notation tooth numbering system - 
					
						Zion christian church history - 
					
						Zalesnik - 
					
						Crowding out occurs when investment declines because - 
					
						Film review - 
					
						3.15 kilos in pounds and ounces - 
					
						Expository essay outline template - 
					
						Features of expository writing - 
					
						Acl drayton thermostat instructions - 
					
						A1 and a2 size
					
				

			
		

	



		

		
			



	
		
			
				
					100% Secure Payment!

					With secure payments and hundereds of professional tutors to choose from, TutorsOnSpot.Com is the simplest and safest way to get help from verified tutors.

				

			

			
				
					
				
			

			
				
					
				
			

			
				
					
				
			

		

	



	
		
			Disclaimer: Tutors are not employees or representatives of TutorsOnSpot.Com

		

	



	
		
			
				
					TutorsOnSpot.com

					Online Tutoring Since 2013

				
			

			
				
					Worlds No. 1 Online Tutoring Platform

					Join The Community Already Trusted By Thousands Of Students Like You

				

			

		

		
		

		
			
				
					ABOUT:

					About TutorsOnSpot

					Help & Support

				

			

			
				
					ABOUT TUTORS:

					Become A Tutor

				

			

		

		
	




			
	
	
        
            
        
     
    
	
	  
	

	
	
	

	
	

	
	
	
	
	
	
	

	

	

	
		
		
		
	
	
	
	

	
