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One of the great advantages of teaching Introduction to Communication is that it allows instructors and their students to talk about everything because every aspect of life—personal, social, political, cultural, relational, familial— involves communication. But the nature of the course also presents some challenges:


1. What gets covered and what gets left out? In other words, how does the class cover all the important material in one semester?


2. Given everything the course is designed to cover, how does the material connect with students’ everyday lives? Where is the balance between the theoretical and what’s relevant to students?


3. What’s the best way to ensure that the course’s learning objectives are met?


We have carefully designed this text in answer to these questions, drawing on scores of surveys and reviews, along with our collective 60 years of university teaching experience. Introduction to Communication: Perception, Meaning, and Identity offers a comprehensive, readable, and balanced survey of the disci- pline. Using vivid and contemporary examples, we cover the basics of commu- nication theory and research and provide tools to help students become more competent, confident, and ethical communicators. We show students the relevance of communication in their daily lives so that they can apply their newfound knowledge of the communication process in a variety of contexts.


The Philosophy of This Text Communication is about mutual, transactional meaning making, working with others to craft common understanding. It is also about how we perceive our world and how we create our identity; we know ourselves and our world through interaction with others. Helping students gain more effective control over perception, meaning making, and identity is the story of this book.


How do we begin to understand this complex world and our place in it? Through communication. The value of this course is in showing students how to think criti- cally about themselves and the worlds they inhabit, negotiate, create, and recre- ate—face-to-face and in front of screens—through communication. We do this, in


Preface
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part, by emphasizing the interdisciplinary and overlapping nature of communica- tion studies, encouraging students to make more connections, to expand the breadth and depth of their knowledge, and to apply that knowledge in their lives.


Pedagogical Features The pedagogical features we developed for this text reflect our philosophy and emphasize applications, asking students to challenge assumptions about themselves and their world.


• Ethical Communication boxes present ethical dilemmas that commu- nicators face, on topics such as lying (Chapter 3), whistleblowing (Chap- ter 8), and advertising to children (Chapter 11). These features prompt students to examine complex situations and weigh their own choices.


• Personally Responsible Communication boxes remind students that they are what they communicate, asking them to consider their responsi- bility in personal communication situations. Topics include speaking in- clusively (Chapter 3), practicing active listening (Chapter 5), and self-diagnosing Internet addiction (Chapter 12).


• Socially Responsible Communication boxes ask students to consider how much responsibility they have to the larger culture, encouraging more thoughtful communication. Topics include stereotyping (Chapter 9), media conduct (Chapter 10), and the Speak Up program for patient safety (Chapter 14).


• Communication in the Workplace boxes present direct, hands-on advice for career success. Topics include dealing with on-the-job conflict (Chapter 6), tips for successful teamwork (Chapter 7), and the dos and don’ts of workplace persuasion (Chapter 13).


• Thumbnail Theory features appear in the margins to summarize the core theories presented in the text. Our aim is to make theory accessible and highlight why it matters in real life.
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In addition, several other features help students get the most from the book:


• Learning Objectives at the beginning of each chapter


• A Review of Learning Objectives at the end of each chapter, highlighting key points


• A Running Glossary and a list of Key Terms


• Questions for Review


• Questions for Discussion.


Organization In designing a survey text that is comprehensive yet concise, we had to make some difficult decisions about what to include. We worked to offer the broad- est, most contemporary overview of the discipline available, one tied to stu- dents’ everyday realities and their career aspirations, regardless of major.


The text is organized into 15 chapters (to fit the typical semester) and di- vided into two parts, Foundations of Communication and Communication Con- texts, offering balanced coverage of the entire field of communication. Part I includes a chapter on communication research and inquiry (Chapter 2) and covers verbal communication (Chapter 3), nonverbal communication (Chapter 4), and listening (Chapter 5). Part II builds on this foundation to examine communication in a wide variety of contexts. These chapters include rela- tional and conflict communication (Chapter 6), communicating in small groups (Chapter 7), organizational communication (Chapter 8), and intercul- tural communication (Chapter 9), as well as mass communication (Chapter 10), media literacy (Chapter 11), social media and communication technolo- gies (Chapter 12), persuasion and social influence (Chapter 13), and health communication (Chapter 14). An optional crash-course on public speaking (Chapter 15) gives students the basic skills and confidence to communicate publicly.


Ancillary Package A comprehensive set of ancillary materials for instructors and students ac- companies Introduction to Human Communication.


Online Learning • Dashboard delivers high-quality content, tools, and assessments to


track student progress in an intuitive, Web-based learning environment.


• Dashboard gives instructors the ability to manage digital content from Introduction to Human Communication and its supplements in order to create assignments, administer tests, and track student prog- ress. Assessments are designed to accompany this text and are
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automatically graded so that instructors can check students’ progress as they complete their assignments. The color-coded gradebook illus- trates at a glance where students are succeeding and where they can improve.


• With Dashboard, students have access to a variety of interactive study tools designed to enhance their learning experience, including videos and exercises, critical thinking activities and questions, and multiple-choice pre- and post-tests to accompany each chapter.


• Dashboard is engineered to be simple, informative, and mobile. All Dashboard content is engineered to work on mobile devices, including iOS platforms.


• Course cartridges for a variety of Learning Management Systems, in- cluding Blackboard Learn, Canvas, Moodle, D2L, and Angel, allow in- structors to create their own course websites, integrating student and instructor resources available on the Ancillary Resource Center and Companion Website. Contact your Oxford University Press representa- tive for access or for more information about these supplements or cus- tomized options.


For Instructors • Ancillary Resource Center (ARC) at www.oup-arc.com. This conve-


nient, instructor-focused website provides access to all of the up-to-date teaching resources for this text—at any time—while guaranteeing the security of grade-significant resources. In addition, it allows OUP to keep instructors informed when new content becomes available. The following items are available on the ARC:


• The Instructor’s Manual includes syllabus preparation tools, a sample syllabus, chapter-based assignment ideas, and suggestions for audiovisual materials.


• The comprehensive Computerized Test Bank offers over 900 exam questions in multiple-choice, short-answer, and essay formats, with each item classified according to Bloom’s taxonomy and tagged to page and section references in the text.


• PowerPoint-based lecture slides highlight key concepts, terms, and examples, and incorporate images from each chapter. With stream- lined text, a focus on visual support, and lecture tips in the notes sec- tion, these presentations are ready to use and fully editable to make preparing for class faster and easier than ever.


• Now Playing, Instructor’s Edition, includes an introduction on how to incorporate film and television clips in class, as well as even more film examples, viewing guides and assignments, a complete set of sample responses to the discussion questions in the student edi- tion, a full list of references, and an index by subject for ease of use. Now Playing also has an accompanying companion website at
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www.oup.com/us/nowplaying, which features descriptions of films from previous editions and selected film clips.


• Two optional chapters for download: Public Speaking: Research, Writing, and Delivery; and Persuasive, Informative, and Other Types of Speaking.


• A downloadable guide to Interviewing.


For Students


• Now Playing (print), available free in a package with a new copy of the book, looks at contemporary films and television shows through the lens of commu- nication principles. Updated yearly, it illustrates how communication concepts play out in a variety of situations, using mass media that are interactive, fa- miliar, and easily accessible to students.


• The Companion Website at www.oup.com/us/beauchamp offers a wealth of study and review resources, including learning objectives, summaries, chap- ter quizzes, flashcards, activities, and links to a variety of media-related websites.
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The Communication Process


1


This is the job you want, no question. It’s one anyone would want—


working at a hospital in a great up-and-coming community, having


significant responsibilities, getting paid a real salary.


You’ve done your research. You know that employers consider


good communication skills the most important factor not only


in job performance, but in career advancement (Sternberg, 2013).


Another piece of research you discovered showed that communica-


tion competencies were the most-often mentioned keys to success


in management (Whetton and Cameron, 2005).


So you now know how to build your case. You go over your notes


one last time. This is what the interviewers will hear from you:


“I will have to interact with all kinds of staff and clients, and I bring


solid verbal and nonverbal communication skills to the job. On


teams where there are inevitable tensions, my conflict and group


communication studies will be an asset. I know, too, that I will be


working with people from many different backgrounds, and my in-


tercultural communication coursework has prepared me well. Just


as important, I have classroom experience in health communica-


tion, especially in using the media to promote healthy behaviors.


In fact, in this position I can combine my media literacy with my


interpersonal communication and persuasion skills.”


You’re ready. With this background, how could you fail?


Perception, Meaning, and Identity
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The skills and strengths mentioned in this anecdote represent different chap- ters in this book. Of course the vignette is fictional, but the research it men- tions is real. Communication is indispensable not only to professional success but to success as a person. Good communication skills can make you a better friend, parent, colleague, and citizen. Competent communication and media literacy can make interacting with people more satisfying, consuming media more fun, and experiencing life more meaningful.


The Process of Creating Meaning We communicate to create, recreate, and understand our realities. Communi- cation allows us to control our environments. It is how we know ourselves and how we let others know us. Communication, the process of mutual creation of meaning, is breathtakingly simple and often maddeningly complex. As cog- nitive scientist Benjamin Bergen explains,


communication The process of mutual creation of meaning.


1.1 Illustrate how models of communication evolved from linear to transactional.


1.2 Demonstrate how communication is an ongoing and dynamic process of creating meaning.


1.3 Contrast the transmissional, constitutive, and ritual views of communication.


1.4 explain the power of culture as the backdrop for creating meaning.


1.5 Describe the relationships between perception, communication, and identity.


1.6 explain when and how communication grants power.
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